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Did you know that in recent years Nebraska has been recognized on a number of national a_.b 1‘-;."1'151"\11
business rankings? In 2008, our state ranked as the fourth best place for jobs by T P
CareerBuilder.com. The 2008 annual rankings compiled by Business Facilities magazine
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named Nebraska fourth best in quality of life and fifth for best education climate. Nebraska Economic Develop

made the Forbes magazine list of top 10 states for business in 2008, and we were a Pollina ' -
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Top 10 Pro-business State for 2009.
Development plays an important role in fostering a vibrant business climate. The
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professionalism and outreach efforts of our state economic development team were acaton A Nebrmks deatiaarion cflen snobas paastili

highlighted in the Pollina report as one of the strengths of doing business in Nebraska. 7 S m

The department helps existing businesses thrive and expand, attracts new businesses and
investment, supports local communities in their efforts to attract new investment and residents,
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These are just a few of the positive marks our state has received recently. These rankings are
important because they help signal to companies looking to expand that Nebraska is an
attractive place for new business development. The Nebraska Department of Economic
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supports entrepreneurs, and encourages new tourism opportunities — all of which helps
advance Nebraska’s status as a competitive player in the global market.

The department’s business development team focuses on recruiting new employers to meet
Nebraska’s growing workforce needs and identifying opportunities for new business or
research investments across the state. Businesses of all sizes have tools to expand and locate sl ¥
in our state because of a competitive menu of incentive programs known as the Nebraska e i ._ r ¢ '. s vl:-m::l-'...\
Advantage and Super Advantage. i

Efforts to market these incentives have helped 190 businesses decide to locate or expand in
Nebraska. There are also opportunities aimed at small, start-up companies through the
Building Entrepreneurial Communities Act, encouraging businesses to invest in Nebraska
workers through job training programs and opportunities that attract development to our
rural areas through the Value Added Agriculture Act.
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On a global scale, business development specialists work to attract foreign investment to
Nebraska and help Nebraska companies do business in international markets. In 2006 we
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opened an office in Tokyo, which serves as a hub for international business operations in Sbrenss bupninien s fastens
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Japan. Last year we invited international business contacts to Nebraska for a Reverse Trade s 3 — M e e
Mission that resulted in new relationships in several foreign countries. TRIAEIEAN | Il i e TS S iy .
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Another important part of our economic efforts is the work of the department’s community Click here to visit the DED website
development team which helps provide quality, affordable housing options for Nebraska '
families. This team works with communities to help in updating public infrastructure which is an essential part of a vibrant community.

From Scottsbluff to Omaha and Valentine to Republican City, the department awarded more than $19 million in FY 2008 to rehabilitate housing, build new homes, and provide
assistance to new homeowners and renters. The New Neighborhoods program identified several Nebraska communities that have attracted new business development, and the
department is working hand-in-hand with community leaders to address the increased need for quality housing.

Public infrastructure projects include everything from updating public water and wastewater systems, redeveloping historic and downtown properties, or building essential
community services, including fire stations, libraries and day care centers.

The department’s tourism team is promoting Nebraska’s recreational and leisure opportunities through social media and online sites like Facebook and Twitter. Eco- and agri-
tourism efforts support the growing number of guest ranches, pumpkin patches, wineries, bird watching, and opportunities for recreation along the state’s river ways and scenic
byways, while other tourism programs promote festivals and destinations through marketing grants for local groups.

The Nebraska Department of Economic Development plays a key role in promoting our state as a great place to live, work, play, and grow a business. Our state continues to move
forward because of their efforts to promote the endless possibilities Nebraska has to offer.
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http://www.ci.lexington.ne.us/
http://www.gothenburgdelivers.com/
http://www.cozadnebraska.net/
http://www.farnamnebraska.com/index.html
http://www.elwoodnebraska.com/
http://www.sumner-eddyville-miller-ne.com/organizations.asp
www.dawsonareadevelopment.com
http://www.neded.org/
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ABLE Conducts Student Survey to Direct Program’s Future

In the spring of 2009, ABLE and Dawson Area Development as a function of a Feasibility Study for best uses of the
Opportunity Center, conducted a survey of Dawson Area students. In the internet survey students were asked to
respond to over 30 questions to measure why they would or would not return to the area, plans after high school,
what career information would they like to receive before leaving high school, perceptions about their communities,

likelihood of taking entrepreneurship classes in high school, community leadership opportunities, among other topics.

The results of the survey will be used to direct ABLE’s program into the future. Over 900 students responded.

A great portion of the students did express the desire to return to their communities to live and work. Understanding
this, ABLE can create opportunities for students to realize the opportunity in the area and alleviate the notion that
Dawson County is experiencing extreme out-migration. Student input allows ABLE and Dawson Area Development
the opportunity to focus on what the student priorities so our communities are more attractive for them to return to.
Below are some of the highlighted questions of the survey and the student response.

For more information or a copy of the results of the student survey please contact John Bell at jpdad@cozadtel.net

Dawson Area Student Survey Results - Key Questions

@ |[f your plans are to leave the community after graduation, would you consider returning to the community
in the future to live, work and raise a family?

Perhaps 46% * Yes 20% * No 22%

@® When you complete your education (high school, college or other), how seriously would you consider
starting a new business or purchase and existing one in your community?

Perhaps 34% + Would Consider 31% <+ Probably Not 34%

@® Rank from 1 to 4 the following incentives related to returning to your community to live and work.

1. Employer assistance with repayment of student loans.

2. A $5,000 gift from the community to purchase a home.

3. Employer down payment assistance for purchase of first home.
4. A $5,000 gift from the community to purchase a business.

@® Overall, how would you rate your satisfaction with living in your community?
Very Satisfying 23% * Somewhat Satisfying 68% * Not at All 10%

@ Please rate your satisfaction with the following aspects of your community.
College Education < Not Satisfied at All 33%
Places to Shop + Not Satisfied at All 50%
Availability of Good Jobs + Not Satisfied at All 30% (three aspects with overwhelming dissatisfaction)

The students were for the majority very satisfied with quality of housing and neighborhoods, public
education, community safety and overall quality of life for their family.

@ If you are not planning on continuing your education after high school, would you consider taking college
classes or career training courses if they were offered within 25 miles of your community?

Interested 53% ¢ No 16% °+ Do Not Know at This Time 21%

@® Would you consider joining a youth leadership group to accomplish community improvement project of all
types?

Yes or Possibly 72% < No 20%

@® Would you take a high school class to learn how to start a new business or purchase an existing business?

Yes or Possibly 77% <+ Unsure 10% < Notat All 12%

Pinnacle Bank, NA in Lexington

Receives $25,000 Grant - CONT.

of Commerce as well as classrooms for use by Central
Community College and Lexington Public Schools.
The Lexington Police and Sheriff's Departments

will also have access to the space for training. The
space will also include classrooms with computers
and resources for job education and training as well
as an opportunity center, an entrepreneurship suite
and a shared conference space. JOBS funds will go
towards the entrepreneurship suite which will provide
education and research tools necessary to increase
entrepreneurship in the area.

The project will create 30 jobs, retain 250 and will aim
to retain population and business in the Dawson County
area.
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FHL Bank of Topeka is one of 12 wholesale banks
nationwide that provide liquidity and various programs that
help community financial institutions meet the residential
housing finance and economic development needs of their
communities. FHLBank Topeka serves more than 870
members throughout Colorado, Kansas, Nebraska and
Oklahoma.
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